SCALES, SCALES, AND MORE SCALES

Critical to data collection are the choices through which individuals voice their preferences, attitudes,
beliefs, and intentions. Whether simple, yes/no response choices to more complex ranking there are good
practices to pay attention to in order to obtain meaningful data.

Some types of basic scales are:

Frequency such as Never, 1-2

Dichotomous such as Yes/No . .
/ times, 3-5 times, etc.

Ranking such as Most Preferred,
Next Most Preferred, etc.

Rating such as Agree/Disagree

Anchored scales such as a 10-point scale with “not like me” and “like
me” as the two end points

Some key considerations are:

Does the scale match the question being asked?
o Use frequency scale for frequency questions, use agree/disagree (or similar scale) for
questions about opinions.
e Are the scale choices all of the same type?
o Is Not Applicable a legitimate option?
o Ifyes, give this as an option, otherwise participants may leave blank or select a choice they
do not want to pick.
e s the scale balanced?
o If agree/disagree are there an equal number of response choices on both sides of a mid-
point.
e Does the scale have an even or odd number of choices? | l
o Ifodd, pay attention to the mid-point. If labeled, |

it should have a legitimate middle ground; “don’t _- ( ! ‘s

know” is not a mid-point.
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